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PLDT Group: FY2014 Financial Highlights
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(PhP in billions, except EBITDA margin FY2014
and Core EPS) audited
Service Revenues 165.1
Wireldss 115.0
FixedALine 65.2
EBITDA
Wireldss 50.9
FixedALine 25.6

EBITDA Margin*

Wireldss 44%
FixedAine 39%

Reported Net Income 34.1

Core Net Income 374

Core EPS 172.88

FY2013

164.1

116.7

61.9

54.7

22.3

47%

36%

35.4

38.7

178.93

% Y-0-Y

I
T

55

4

1%

-1%

5%

-71%

“4r 15%

* EBITDA margin calculated as EBITDA divided by service revenues (gross of interconnection costs)

Foreign Exchange Rates (Php:US$1)

Period-end
Period-average

2014 2013 % Y-o¥
4474 4440 1%
4440 4244 5%
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PLDT Group: Service Revenues and EBITDA

Consolidated Service Revenues U Data and broadband growth makes available alternatives to international
(Php in billions) voice and SMS, resulting in muted service revenue and EBITDA growth
rates

FY13: P164.1bn FY14: P165.1bn Change: 1% = A Total revenues from data and broadband of P41.7bn now as large as
SMS revenues

1 1
. - . [ -
..Mob”%g i Sl i N A P6.4bn rise in data and broadband revenues not yet able to fully offset
uWireless Broadband | LTEE : .| mNLD P5.2bn reduction in SMS revenues and P2.3bn decline in international
1 mFixed Line Voice - Domestic - : .
||C.orp Data | nCelular Voice - Domesic i leed—lntematmnal ) voice and NLD revenues
= Fixed Broadband | mSMS 1 D TR IR A Maturing of SMS business accelerated by price-focused competition
1
i ‘m E U Consolidated service revenues for 2014 grew by P1.0bn or 1% year-on-
: 101.8 98.7 I . year to !3165_.1bn underpinned by the rise in data, broadband and
N 16.2 | (165 R domestic voice revenues
i 348 3% i 26.9 24.6 A Data and broadband revenues, accounting for 25% of total service
: ’ 36.0 I lé’a‘ 4.0 _revenues, increased by P6.4bn or 18% to P41.7bn
i o i i D24 5% A International fixed and cellular voice, and NLD revenues were lower by
! ’ :Ml% ~ P2.3bn or 8% at P24.6bn and accounted for 15% of total service revenues
FY13 FY14 i FVv13 Fv14 ! FY13 FY14 A Combined revenues from cellular SMS and VAS, cellular and fixed line
: domestic voice, representing 60% of total service revenues, declined by
% to total service revenues: : P3.1bn or 3% to P98.7bn, as the P1.5bn growth in cellular and fixed line
2l E300 : 62% 60% Mo domestic voice revenues were offset by the P5.2bn dip in SMS revenues
U Consolidated EBITDA of P76.9bn for 2014 was lower by 1% or P0.7bn as
EBITDA the improvement of P1.0bn in service revenues and the decline of
(Php in billions) P1.2bn in provisions were offset by the P1.5bn rise in cash operating
FY13: P77.6bn expenses particularly those related to operating an expanded network
and in response to competition
w A 2H14 EBITDA of P38.5bn was 2% higher than 2H13 and stable vis-a-vis
20.1 19.8 1H14
19.7 19.7 18.0 19.8 18.6 18.6 ! )
. A 4Q14 EBITDA of P19.8bn was 10% higher than 4Q13 and 6% up from
3Q14

U Consolidated EBITDA margin for 2014 was stable at 47% with margin
improvements for 4Q14 y-o-y and g-0-q (4Q14: 47%; 4Q13: 42%; 3Q14:
46%) and in 2H14 y-o0-y and h-o-h (2H14:47%; 2H13:45%; 1H14:46%)

1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 3Q14 4Q14 A Wireless: 44% (FY13: 47%; 4Q14: 45%; 4Q13: 45%)

EBITDA margin: A Fixed Line: 39% (FY13: 36%; 4Q14: 40%; 4Q13: 27%)

50%  48%  49%  42%  48%  45%  46%  47%




PLDT Group: Core and Reported Net Income

Core Net Income
(Php in billions)

FY13: P38.7bn FY14: P37.4bn % Change: -, 3%

9.9 9.8

96 98 g4 8.8

8.7

1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 3Q14 4Q14

Reported Net Income
(Php in billions)

FY13: P35.4bn FY14: P34.1bn % Change: _-4%

10.5 : @
9.4 0
9.2 9.2 7.9

6.5 6.1

1Q13 2Q13 3Q13 4Q13 1Q14 2Q14 3Q14 4Q14

{/PLDT SMART sun

U Core net income of P37.4bn for 2014 was 3% or P1.3bn lower
year-on-year mainly due to:
A Decrease in EBITDA by P0.7bn
A Increase in non-cash expenses by P1.2bn
A Higher provision for income tax by P1.7bn

offset by:

A Lower financing cost (net) by P1.1bn
A Higher equity share in earnings of subsidiaries by P1.2bn,
i ncluding Beaconbs gain from

U Reported net income for 2014 dipped by P1.3bn or 4% year-

on-year to P34.1bn as a result of:

A Decline in core net income by P1.3bn

A Contribution from discontinued operations (BPO) of P2.1bn in
2013

A Higher impairment of transport assets affected by network
upgrade of P1.7bn

A Lower net forex and derivatives losses of P1.8bn after tax

A Impact of Revised PAS 19 on MRP expenses of P1.3bn in 2013

S |



Capital Management

Dividend Declaration U

Core earnings for 2014

Total dividends per share for 2014
Regular Dividends

Interim Dividend (Aug 2014)
Final Dividend (Mar 2015)
Special Dividend (Mar 2015)

P 173 per share
P156 per share (90% of core EPS)
P130 per share (75% of core EPS)
P 69 per share

P 26 per share (15% of core EPS)

Declaration Date

3 March 2015

Record Date

17 March 2015

Payment Date

16 April 2015

2007

Dividend Payments
(billion pesos, except per share amount)

mmmm Special Dividend

2008 2009

meom Regular Dividend === Dividend per share

2011 2012 2013 2014

100%

Dividend Pay-out ratio:

100% 100%

100% 100%  100% 90%

{/PLDT SMART sun

PLDTO6s dividend polic
of core EPS + Al ook b

of a special dividend

y re
acko t

On 3 March 2015, Board of Directors declared total
dividends of P87 consisting of a regular dividend of
P61 and a special dividend of P26 per share

For 2014, PLDT declared total dividends of P156 per
share representing 90% of core earnings
A Regular dividends of P130 per share or 75% of core
EPS
V Interim regular dividend of P69 paid in
September 2014
V Final regular dividend of P61 to be paid in April
2015
A Special dividend of P26 per share or 15% of core
EPS to be paid in April 2015

After 100% payout of core earnings for 2007-13,

payout for 2014 at 90%, to take into account:

A Higher capex to support growing data business

A Investment in Rocket Internet

A Plans to complement the traditional access business
with investments in new adjacent businesses that
will provide future sources of profits and dividends

At 2014 closing share price
dividend yield is 5.4%



PLDT Group: Fixed line segment

Fixed Line Service Revenues* .
(Php in billions)

Miscellaneous m Data 11 International Voice mNLD mDomestic Voice

53.7

i | — |
i 14.8
137 | 140 140 142 Y-o-y
'I *11%
1 - 0%
0.8 W 4%
H 3%
FY13 FY14 4Q13 E 1Q14 2Q14 3Q14 4Qi14
Fixed Line Service Revenues*
. (Phpinbilions) i
Growing i Maturing i Declining
nData center E nMiscellaneous i mNLD
nCorp data ! m Domestic Voice i Uintemational Voice
m Fixed broadband ! !
@ 30.2 i :
27.2 - ‘m:g L
184 1 1 BB
+8% | +17%
i i 81 78 G
i +2% | 3.5 34 L
FY13 FY14 i FY13 FY14 i FY13 FY14
% of total Fixed Line service revenues: i
51% 53% 5 34% 33% ! 15% 14%

* Net of interconnection costs
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Fixed line service revenues for FY14, net of interconnection costs,
improved by 6% or P3.4bn to P57.0bn buoyed by the robust growth in
retail and corporate data revenues and an increase in domestic voice
A Data revenues or 53% of total fixed line revenues were higher by P3.0bn
or 11% at P30.2bn
V  Fixed broadband revenues, accounting for 46% of total fixed line data
revenues, rose by P1.6bn or 13% to P13.9bn following a 13% growth
in subscribers
V  Corporate data and other network services or 47% of total fixed line
data revenues increased by P1.1bn or 8% to P14.2bn
VV  Data center revenues grew by P0.3bn or 17% to P2.1bn and
represented 7% of total fixed line data revenues
A Domestic voice revenues or 29% to total fixed line service revenues grew
by P0.3bn or 2% to P16.6bn driven by a 7% rise in subscribers
A International voice and NLD revenues dipped by 3% or P0.3bn to
P7.8bn, and accounted for 14% of total fixed line service revenues
V International voice and NLD revenues registered a CAGR of -6%
from 2010 to 2014, having declined by 21% from P9.9bn in 2010,
then contributing 20% to total fixed line service revenues, to P7.8bn in
2014 or 14% of total fixed line service revenues

Except for international voice and NLD, all fixed line businesses,

representing 86% of total fixed line revenues, registered increases

A P3.0bn rise in data revenues and P0.3bn improvement in domestic voice
revenues fully offset the P0.3bn decline in international voice and NLD
revenues

A Diversity of product offerings and business solutions backed by PLDT
Groupbdbs integrated network enable
sustain growth momentum

Fixed line EBITDA for 2014 was higher by P3.3bn or 15% year-on-year at
P25.6bn as the P3.3bn growth in service revenues and P1.4bn decline in
provisions fully offset the rise in cash operating expenses
A EBITDA margin of 39% higher compared with 36% for 2013

PLDT Group had over 2.2mn fixed line subscribers at the end of
December 2014, of which about 1.1mn or 49% had fixed broadband
subscriptions
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PLDT Group: Broadband revenues

Consolidated Broadband Revenues (i Data/broadband service revenues climbed by P5.3bn or 20%
(Php in billions) year-on-year to P31.9bn at YE14, and accounted for 19%

total consolidated service revenues
A Mobile internet revenues, representing 25% of total
broadband revenues, grew by 63% or P3.1bn to P8.1bn as
usage increased by 167% to 48,329 Terabytes
V 4Q14 mobile internet revenues remained stable quarter-
onrquarter despite the Afree
26 September 2014
A Fixed broadband revenues were up by 13% or P1.6bn to
P13.9bn and contributed 44% to total broadband revenues
supported by a 13% increase in subscribers
A Wireless broadband revenues, accounting for 31% of total

1 Mobile Intemet m Fixed Broadband m Wireless Broadband

f 63%

13.0 | REENE"

1,
99 E t §

FY13 P 4Q13 | 1Q14 2Q14 3Q14 4Q14 broadband revenues, rose by 6% or P0.6bn to P9.9bn
% to total service revenues: % to total service revenues: following a 22% growth in subscribers
16% 19% 17% | 19% 19%  20% 20%

U PLDT Groupb6és broadband subscrib

: mark with a 19% growth or over 659,000 net adds from end
Broadband Subscribers 2013
(in thousands) A 4Q14 net adds of 328,800 are more than double 3Q14 net
_ @ adds, and account for almost 50% of net adds for FY14
® Fixed Broadband = A Fixed broadband subscribers grew to 1.1mn, with net adds
" Smart Broadband 1075 X for 2014 of 127,000 compared with FY13 net adds of about
m Sun Broadband ' * 20% 75,000
A Wireless broadband subscriber base nearly at 3.0mn, with
* 21% net adds of over 532,000 in 2014
V  Smart broadband subscribers expanded by 21% to over
2.3mn
*13% V  Sun broadband subscribers rose by 24% to over 676,000
o)
2008 2000 2010 2011 o0 ST V  4Q14 net adds of over 291,000 account for 55% of FY14
e T net adds and are 3x more than 3Q14
2009 2010 2011 2012 2013 2014
617 402 912 335 170 659
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Wireless Service Revenues U Wireless service revenues dipped by 1% or P1.6bn year-on-year to
e P115.0bn in 2014 as the increase in data/broadband revenues was
(Php in billions)

overtaken by declines in SMS and voice revenues
m Satellite and Others 11 Data/Broadband Y m Cellular Voice 1 SMS and VAS A Data/broadband revenues rose by P3.7bn or 26% to P18.1bn or 16% of
total wireless service revenues from 12% in 2013
V' Wireless broadband revenues grew by P0.6bn or 6% to P10.0bn,

% driven by a 22% or over 532,000 increase in subscribers
r 1 V' Mobile internet revenues increased by P3.1bn or 63% to P8.1bn
116.7 115.0 w oiFree I nternet promood | aunched o
— extended up to 28 February 2015

0 4Q14 revenues of P2.1bn higher by 33% year-on-year, and stable

-11% aggressive response to defend market share in 2H14

o E 290 29.1 28 0 28 9 Y-o0-Y quarter-on-quarter
EED i W 17% A Cellular voice revenues declined by P0.7bn or 1% to P50.6bn and
|3-| i | l I I | l o accounted for 44% of total wireless service revenues
11.9 i 10.8 0.6 Mo 1 ho8 V Domestlc_ voice revenues were up by P1.2bn or 3% to P36.5bn or 32%
| . §12% of total wireless service revenues
FY13 FY14 4Q13 | 1Q14 2Q14 3Q14 4Q14 V International voice revenues were lower by P1.9n or 12% to P14.2bn or
@ Includes mobile internet revenues ] 12% of total wireless service revenues
A SMS and VAS revenues of P42.1bn or 37% of total wireless service
Wireless Service Revenues revenues decreas'ed py P5.2bn or 11%, due to price-o.rier?t.ed competitiqn
(Php in billions) and a 1§% redgctlon in SMS count due to greater availability of alternative
Growin ! Maturi ! Declinin messaging options
_—g i Othersaﬂg E = U Postpaid revenues grew by P2.6bn or 14% to P21.7bn in 2014, and
nMobile Internet i . .1 cellularVoice - International
mWireless Broadband | " Cellular Voice - Domestic | already accounted for 21% of total cellular revenues
i MSMSand VAS ; A Rise in postpaid revenues higher than the P0.3bn increase in subsidies
i M ; A Smart revenues improved by 14% or P1.5bn, while Sun revenues grew by
| 86 2 82 8 E 13% or P1.1bn
i = ; % A Postpaid subscriber base increased to over 2.7mn or net adds for 2014 of
35 M B 5I a0 | 161 4o more than 387,000
i i . i Prepaid revenues decreased by P5.5bn or 6% year-on-year to P79.1bn
i i as aresultof pricesf ocused competition, includ

U Wireless EBITDA for 2014 was lower by P3.8bn or 7% year-on-year at
FY13 FY14 .
FYis Fvid FY13 FYid P50.9bn; EBITDA margin stood at 44%

A 4Q14 EBITDA margin of 45% higher than 44% in 3Q14, and stable year-
on-year

% to total wireless service revenues: :
12%  16% : 74% 72% ~ 14% 12%

A 2H14 EBITDA margin stable vis-a-vis 1H14



PLDT Group: Debt Profile

Debt Balance u
(US$ in billions)

2.7 2.9 2.9 ..
2.2 2.1 1.9 2.4 2.3 u
1.7 . 1.6
0.9 - 091'3 i“ DSII o7|| oil
2009 2010 2011 2012 2013 2014
Debt Balance mCash & Short-term Investments nMet Debt
Net Debt/EBITDA
0.7x 0.7x 0.9x 1.05x 0.9x 1.34x

Debt Maturities
(as of 31 December 2014, US$ in millions)

Total: US$2,920mn U

1,146
653
333 317 338 i
2015 2016 2017 2018 2019 2020
to 2024

Debt maturities to total debt:
11% 11% 22%

5% 12% 39%

N/ PLDT SW sun

Net debt and net debt to EBITDA rose to US$2.3bn and
1.34x, respectively, at end December 2014

A Reflects impact of investment in Rocket Internet

A Full-year effect of higher debt level in 2015

As of FY14, gross debt stood at US$2.9bn, higher by

US$0.6bn from YE13, mainly due to the P15bn (approx.

US$0.3bn) retail bonds issued in 1Q14

A 47% of gross debt is US$ denominated

A Taking into account our US$ cash holdings and hedges,
only US$1.0bn or 34% of total debt is unhedged
V Natural hedge from dollar-linked revenues: 20% of

FY14 revenues or US$0.7bn

A 59% are fixed-rate loans, while 41% are floating-rate loans;
post-interest rate swaps: 78% fixed, 22% floating

A Average interest cost (pre-tax) of 4.05% for FY14 (FY13:
4.33%)

Debt maturities continue to be well spread out

A US$227mn bonds maturing in 2017

A Over 50% of total debt due to mature beyond 2018,
including P15bn retail bonds

PLDT rated investment grade by three major international
ratings agencies

Long-Term Foreign

Long-Term Local

Ratings Agencies Issuer Rating Issuer Rating Olieeis
Fitch BBB A- stable
Moody's Baa2 Baa2 stable
Standard and
Poor's/S&P National BBB+ BBB+/axA+ stable
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PLDT Group: Free Cash Flow and Capex

U Free cash flow for 2014 was lower year-on-year by P14.3bn or 34% at
Free Cash Flow
(Php in billions) P27.7bn due to the combined effect of:
b A Stable cash from operations

FY13 i Fv14 A Higher net decrease in working capital of P7.5bn
- I - A Increase in capex by P5.9bn
833 2.0 (116) i 83.3 (5.5) 5 11 5) A Higher income taxes paid by P0.2bn
Fess i () U FCF of P27.7bn and proceeds from debt (net) of P25.6bn were used for:
i A Payment of cash dividends of P39.8bn consisting of the final regular and
41 12 420 | special dividends for 2013 and the interim dividend for 2014
i (_42 0.6 27.7 A Investment in Rocket Internet of P19.7bn
i “u From sale of SPidés healthcare busines
- distribution in 4Q14
f?grsnh g E 8 ‘gg é FCF i Cash = 3 3g § FCF U Capex for 2014 rose to P34.8bn or 21% of service revenues to support the
ons § ¢ S £3 :g%’:s}é%% gz § PLDT Groupds network requirements, pa
2 5 ' o F B broadband businesses
S ! = £ A Greater coverage
V  Roll-out and activation of more 3G base stations
CapeX \% Deponment of in-building solutigns .
V  Expansion of 4G network footprint (HSPA+, FD-LTE, TD-LTE, WiMax)
(PhP in billions) ! 0 Accelerated build out of TD-LTE network to complement fixed line network
m\Wireless = Fixed Line ®BPO A Increased fiber reach and capacity
V PLDT Groupo6s fiber footprint at over
P67.6bn* 5_20Gbps or 13% higher than current capacity _
—_— 390 V  Fiber-to-the-home (FTTH) coverage of approx. 300,000 lines

36.4 VV  Tie-up with PCCW Global for the construction of a new 25,000km undersea
31 2 /— i cabl_e ne_twork, AAE-_l_, Wit_h 100Gbps _capac_ity
A Modernization and fortification of the fixed line network
V  Completed migration of PLDT legacy lines to NGN lines
V  Burying overhead/aerial cables to underground conduit system for improved
reliability and resiliency during typhoons

A Capacity expansion of fixed and mobile broadband packet core network,
transmission, internet peering and caching nodes and data policy control
platforms
Unified Smart-Sun network project resulting in operational efficiency:

2008 2009 2010 2011 2012 2013 2014 2015F A
% of Capex to total service revenues: B . E L . .
18% 19%  19%  21%  23% 18% 219%  23%| | U Capex for 2015 to rise further to P39.0bn in anticipation of an exponential
growth in network traffic from greater smartphone ownership and our
* Network transformation program initiatives to stimulate data usage
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Five Pillars of the PLDT “Grou
converged digital communications business

DIGITAL

VOYNGER
e-money

o Pay)

ENTERPRISE/ § MULTIVMEDIA

INDIVIDUAL INTER- é”:’é PHIH
NATIONAL -
7) ROCKETINTERNET
$chikka

U Re-shaping PLDT Group from atelco-access business to a converged digital

communication business
A Charting PLDTt-growthut ur e path

A Transition involves an investment phase
A Val uation model : fof-tberp aR & LIs/ODCF cthama liselnmge 1 n g

the adjacent digital businesses/investments ”
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The BIGGEST and MOST ADVANCED network powers

o " INTERNET for all '8

- AL THE SPEED Ace HE FUN At He WORRY -FREE surrine

You Live More with #Smartinternet4All o>
am : ([S) o I

s,.-,,',‘m INTERNET FOR ALL
Your Ultrapersonal
Entertainment ! 3

_messaaive | TEXT — CHAT

..... ki e BEEeE

SPINNR

my messading n
super [ UNLI UN”] tlul.

SAFEZONE

Your first step to
the free side of the Internet

el ——) W T
V- 5> N — YN
POWER
SN;AITT ‘ Sl‘navtBroGadget ‘Plus‘Pl(‘ms:

Discover mobile apps and sites
you can access at no data cost!

Only one network gives you
the most affordable Disney content.

vvvvv

FREE

IERNET

nowwith

Youlll) vimeo Dailymotion

Extended until February 28, 2015
#SmartintemetForall

INTERNET for all
e EXCITEMENT

and content with

v mo .
A Smats cl gpateshywmnsnev o2
GAMEZS SMART e
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for all é Camp

Smart fAlnternet for all o campaign f
and Fun I nternet for all your need:
AfAFree Internetd promo granting 30
September 2014 to stimulate usage and increase awareness of an
ifal wary mobil e data experience
V Promo extended to 28 February 2015 given positive traction in the
initial phase
o Significant rise in unique mobile internet prepaid users increasing data
penetration
o Higher ARPU andtop-up frequency recorded f
V Helps familiarizebasetdt@tpwané nfv

V At YE14, around 30% of our cellular subscriber base own
smartphones of which about 1/3 pay for data

Power apps and low-denomination data+load bundles
V AUrlhiat and texto prepaid promo f
o Communication bundle with unlimited SMS and rich messaging
(e. g., Viber, Whats App et al) to address threat of substitution
0 Maintains ARPU of P10/day and encourages more frequent top-ups

SafeZone and Load Protect

V Platform that allows access to the free side of the Internet (mobile
apps and sites) and the ability to prevent unwanted data charges

V Partnership with top digital brands

Flexible plans offering a range of gadgets and data allocations to suit

different budgets and usage habits

V Smart Bro All-day and Flexi-Surfing and Gadget Plans

V Partnership with Google to offer Android One phones, such as
Cherry Mobile, MyPhone

FMCG partnerships to use mobile data as mobile marketing tool
VFree ASuper Messaging 1006 coupon
Mc Donal dés

Use of engaging content (e.g. music, games, movies, sports) to
encourage usage, generate additional revenues, and for customer
retention: Blink (movies via tie up with Solar Entertainment), Deezer
and SPINNR (music), GameX (online games), e-publications (tie up
with Summit Media), partnership with Disney Interactive
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The strongest connections are at

Broadband Plans

OrPLDT OrLoT
HOMmE HOMmE
=T Fibr
O PLDT

HOME
ULTERA

i

Value-Added Services

QO PLDT
H O IME
TELPAD

WATCH OVER YOUR FAMILY WITH
THE ALL-NEW FAM CAM
BEST CONTROLLED WITH TELPAD!

SPINNR

clickplay

OpioT {OPLDT SMART sun
G

PLDT6s HOME provides a compellli
ranging from communication, entertainment, and home
monitoring, all running on a formidable integrated network,
with the end goal of delivering to the customer a

CONNECTED HOME

A Broadband plans (with voice/landline) include: DSL, Fibr
(fiber-to-the-home), and ULTERA (TD-LTE)
V Plans start at P990/month (DSL and ULTERA)
V High-speed Fibr plans range from P1,899-P20,000/month
V ARPU of P1,127 for 2014, up from P1,102 in 2013

A A variety of value-added services are available to complement
the broadband plans which also provide opportunities for
PLDT to fAbill aboveo
V Device bundles: Telpad (the only online landline), TVolution
(OTT box that transforms ordinary TV into internet TV) help
to enable access for homes without PCs or laptops

V Fam Cam i a home monitoring service- allows remote
viewing using wi-fi or mobile

A Access to content (e.g. music, games, movies, sports, TV) to
enhance the customer experience
V' Clickplay (movies, TV series)
V SPINNR (music)
V EA Games (online games)
V Content from CignalTV
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Alpha Enterprise and SME Nation: enabling businesses N/ PLDT SMA'“ et

" VPLDT6s Enterprise segment contin
PLDT Philippine businesses (large corporates, BPOs, SMESs) by
ALPHA providing end-to-end business and ICT solutions delivered
NTERPRISE via the PLDT Groupo6s fixed and w

MEF 2012

V End-to-end ICT solutions include cloud and managed
services, such as: laaS (Infrastructure as a Service), SaaS
(Software as a Service), PaaS (Platform-as-a-Service), UCaaS
(Unified Communications as a Service), CCaaS (Contact
Center as a Service), and Disaster Recovery as a Service
0 Regionally-awarded Metro Ethernet Services and

Broadband Services serve high-bandwidth requirements

laas Paas Saa$ CCaas UCaas

V PLDT Group has 6 data centers that offer: colocation,
server hosting/outsourcing, disaster recovery,
connectivity, security and mitigation services
0 Telco-grade, carrier neutral and vendor agnostic
international data center

0 Largestrack capacity in the Philippines with more than
2,300 racks at the end of 2014

o Expansion to full capacity of over 6,800 racks by end 2015
when construction of 1 additional data center is completed

PN

VITRO

Data Center

V Suite of enterprise products that include: M2M Solutions
and other digital services (e. g., NextGen Videocon, ePLDT
Visual IVR+)

V Strategic Thought Leadership Conferences aimed at
equipping SMEs with prescriptive knowledge and insights to
prepare them for the fast approaching integrated economy
0 Future Talks, TECHISLAND, and MVP Bossing Awards
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